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Who should participate?
•	 Galleries
•	 Individual artists: all mediums
•	 Museums and historic sites
•	 Art venues, such as theaters and opera houses
•	 Musicians and performers
•	 Professional photographers
•	 Retail stores with local artwork
•	 Supporters of the arts community, such as corporations who sponsor art shows

For more information about advertising, 
please call (603) 863-7048 or email artguide@kearsargemagazine.com

Ad Layout Specifications
Please supply advertisement files in PDF format with all images saved at 350 dpi, convert 
Pantone colors to CMYK, do not use spot color and be sure to embed all fonts. B&W 
ads must be distilled with grayscale formatting. If you are unable to send PDFs, send 
QuarkXPress 4.0-6.5 documents with all supporting fonts and graphics. Layout charges 
may apply to rework ads submitted in other applications.

Printing
Web offset, saddle stich, 4 color (CMYK). Trim size is 5½ by 8½.

Ad Materials
Due Monday, April 16, 30 days before publication date. Email ad materials to 
artguide@kearsargemagazine.com

The Art & Gallery Guide is an annual resource providing information about artists 
and craftsmen in the Lake Sunapee/Kearsarge area and the Upper Valley region 
of New Hampshire and Vermont. The full-color publication includes profiles of 
individual artists and galleries, as well as a directory by town. With thousands of 
copies distributed for free, the guide highlights the extraordinary talent in our area, 
and invites residents, visitors and seasonal tourists to support the local arts.

Advertisement	 Cost	 Size (width x height)

Cover 	 $1000	 5 1/2  x  8 1/2

Full page	 $800	 5  x  8
Half page ad	 $500	 5  x  3 7/8

Quarter page ad	 $250	 2 3/8  x  3 7/8

Business Card	 $125	 3 3/4  x  1 7/8

25-word description	 $25

2012 advertising rates
Please note: Only color ads are available.

Fast Facts
Size: 5½ by 8½ 

Print run: 10,000

Distribution: Kearsarge Magazine and 
Upper Valley Life readers and available 
at local galleries, bookstores, retail 
stores 
and other high traffic areas

Available: May 2012 to 
May 2013
Web: www.theartandgalleryguide.com

A  F R E E  p u b l i c a t i o n  t h a t  h i g h l i g h t s  t h e  l o c a l  a r t s  c o m m u n i t y

Art&Gallery
G U I D E

2011
2012

Paulette Werger’s metalwork incorporates 
themes and images from nature.
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BY KATHARINE BRITTON
“I was always playing in the garage while my dad was fixing things,” says Pau-

lette Werger. Her father was a mechanic, and Werger notes, she had pliers in her 

hand from about the age of 9. “I was very curious about how things were put 

together and came apart, but I didn’t like getting dirty.” She found the perfect 

balance between art and pragmatism in metal smithing.

 Werger, a resident of Lebanon, N.H., specializes in one-of-a-kind jewelry, 

vessels and flatware that incorporate themes and images from nature, as well as 

from the materials with which she works. She loves to garden — although when 

she’s busy, as she was last year, the weeds start to take over. Never one to miss 

an opportunity for inspiration, Werger’s tableware series, on display at the 2010 

League of N.H. Craftsmen’s Fair, was entitled, “Weeds for the Table”; the stems 

appear to have sprouted seed pods. She might also find the design of a piece 

in the formal elements of a particular gemstone, such as moss agate, American 

turquoise, jade and desert jasper. Most of her pieces begin with some thumbnail 

sketches and a vague notion.

“You know when ponds freeze in the winter, but the layer on top is still 

clear and you can look down through?” she asks. “That’s what these two gems 

reminded me of: things trapped in ice.” 

The gems in question were quartz with hematite inclusions. She cut the two 

stones and enhanced the frozen pond image by adding elements behind the 

stones, which were then magnified by the stone. “Doesn’t that look like the 

surface of a lake?” she asks. It did. She likes to work in series. She titled this 

piece, “Pond.” Other pieces in this series are entitled “Water’s Edge” (with opal, 

cultured pearl from Japan and 22-carat gold) and “Pebbles in a Stream,” on 

which she collaborated with artist Marcia Herson, who made each of the 30 

colorful glass beads.

 Her husband is a biologist who often studies plants on a microscopic level.  

THINGS 
TRAPPED IN ICE

Paulette Werger
Lebanon, N.H.
(603) 448-5484
www.paulettewerger.com

So does Werger. She points to a delicate silver neck chain of interlocking loops. 

“Tomato cells,” she states. She uses an ancient, Etruscan jewelry technique in 

which she makes each link individually and then, instead of soldering it to itself, 

she fuses each link and, link-by-link, constructs the chain. She likes this process, 

she says, because it allows her “to work in a really luscious material in a very 

slow way.” Werger generally disguises the clasps so they become part of the 

design. She likes versatility in her jewelry, wanting to include the wearer in the 

design — or the functionality — of the piece. She demonstrates: “This is the way 

it packs the wallop, with the pendant on there. But when you take the pendant 

off,” she slips it off, “you get a neck ring.” 

While the majority of Werger’s business currently comes from her jewelry, her 

first loves were vessels and tableware. Because they are time intensive to create, 

however, they are expensive and can take a long time to find homes. Also, she 

notes that our grab-and-go, microwave-dependent culture, does not lend itself to 

handmade metal tableware. “It is,” she says, “a narrow market.” So she makes 

jewelry, for which there is a much greater demand. 

She uses many techniques when creating her jewelry and tableware, including 
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Company Name                                                                                                                          

Contact Name                                                                                                                              

Phone                                                                                                                                              

Fax                                                                                                                                             

Address                                                                                                                                          

City/State/Zip                                                                                                                              

Please check all that apply:
q	Covers - inside front, 	 $1,000 (inside back, outside back)   
q  Full page ad 	 $800
q	Half page ad 	 $500   
q	Quarter page ad 	 $250   
q	Business Card 	 $125
q	 25-word description 	 $25   

Subtotal: _____________________________________

	 5% past advertiser discount: _________________

	 10% nonprofit discount: _____________________

Total cost: ____________________________________

Please email your description to artguide@kearsargemagazine.com

All ads must be prepaid. Last day to accept ads is Monday, April 16.  Please send 
check or money order to Kearsarge Magazine, PO Box 1482, Grantham, NH 03753
You may also pay online using MasterCard or Visa at 
www.kearsargemagazine.com/advertise/purchase/

SIGNED                                                                                                                                           

NAME                                                                                                                                       

DATE                                                                                                                                               

Please sign and fax to (603) 863-7048. Thanks!

Copy and Contract
a. Kearsarge Magazine reserves the right to reject 
any advertisement at any time.
b. Advertisers and advertising agencies assume 
full liability for all content, including text, 
presentations and illustrations of advertisements.
c. Kearsarge Magazine assumes no liability for 
errors in key numbers nor, for any reason, the 
omission of an advertisement. Liability for errors 
for which Kearsarge Magazine may be found legally 
responsible cannot exceed the cost of the space.
d. No cancellations are accepted after closing date.
e. Advertising insertion orders are accepted 
subject to the condition that Kearsarge Magazine 
shall have no liability for the failure to execute such 
advertising because of acts of God, government 
restrictions, fires, strikes, accidents or other 
events beyond Kearsarge Magazine’s control.
f. Advertisements are accepted subject to 
the understanding that the advertiser and its 
agency have the right to publish the contents of 
their advertisements. In consideration of such 
publication, the advertiser and its agency agree to 
indemnify and hold harmless Kearsarge Magazine 
against any loss, liability, damage and expense 
arising out of such publication.
g. Kearsarge Magazine reserves the right to hold 
the advertiser and/or advertising agency jointly 
and severally liable for such monies as are due 
and payable to Kearsarge Magazine.
h. Kearsarge Magazine will provide proofs of 
new advertisements that required production 
by Kearsarge Magazine. Kearsarge Magazine is 
not responsible for proofing errors that may 
have been missed once advertisement proofs are 
approved by advertiser.

Payment Terms
a. All ads for the Art & Gallery Guide must be 
prepaid. Mastercard and Visa are accepted.
b. Preferred positions (a specific page or specific 
placement on a page) require a 10 percent 
premium.
c. Past due invoices will be subject to an 18 
percent annual finance charge on balance due, 
and the advertiser agrees to pay all collection 
costs, including reasonable attorney fees.

2012 advertising contract


